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CARE

Low-Cost Perks
Energize Workforce

By Debra Plunkett

AS EMPLOYERS LOOK for ways to cut
costs, employees are losing more and more
perks. However, some Airpark employers are
taking advantage of low or no-cost beneyts
and ynding it goes a long way in creating a
positive culture within their companies.

For examples, local businesses Henkel
Consumer Goods Inc. and Shea Homes are of-
fering worksite yoga, a program developed by
Ali Kamen, owner of Zenergy Yoga. Kamen’s
program brings the workout to the worksite at
a convenient hour. Most participating compa-
nies simply need to provide a space, usually
an empty conference room. Employees pay a
per-class fee, typically $8 to $10.

Allowing employees time during their

Yoga AT WORK

Yoga and wellness classes from Zenergy
Yoga, 16447 N. 91st St., can be held at
any worksite in Scottsdale or Phoenix.
Instructors will customize a program
based on employees’ fitness level.
Classes focus on stress management
and poses for people who work at a
desk. All that's needed is an empty
conference or lunch room and 45 to
60 minutes of time. Mats, yoga props
and lavender-scented eye pillows are
provided. More: (480) 628-1453; www.
zenergyyoga.net.
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day to escape and rejuvenate leads to a
higher level of productivity, a less-stressed
workforce and also improves the overall
morale in the workplace, says Kamen.
Bringing a wellness program to the worksite
also encourages employees to stay healthy
by making it more convenient for them to
participate. As an added bonus, ytting an
hour of relaxation into their busy day doesn’t
take away from precious family time.

Participating companies say a healthier
staff equates to fewer employee sick days,
lower health insurance costs and increased
productivity.

At Shea Homes, onsite yoga is one of
many low-cost ways the company helps
engage employees and encourage healthy
behaviors. Other programs include lunch-
and-learn sessions, companywide 10,000-
step contests and wellness teleseminars.

“Our industry has been particularly
affected by the economy,” says Mike McCor-
mack, vice president of human resources for
Shea Homes Active Lifestyles Communities.
“The little things we’re still able to offer—in
particular the onsite yoga classes—have gone
a long way in helping our employees feel
appreciated. The positive feedback has been
overwhelming, and attendance has remained
strong among both women and men ... | see
this type of program as a lasting beneyt at
Shea Homes.”

At Henkel’s Scottsdale headquarters, employ-
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Yon Makino participates in a yoga class at Henkel.

ee health and wellness seem to be engineered
into the building, which includes a ytness
center. A roof garden provides employees a
getaway from their work area where they can
take in some fresh air, eat lunch, visit with
coworkers or even work using the facility-
wide Wiy. The yoga room at the Henkel
facility is the former IT training room, a
conversion made by CEO Brad Casper when
the class outgrew its yrst space.

Henkel has sponsored employee partici-
pation in the Susan G. Komen Race for the
Cure for more than 10 years, and worked
with other marathons.

Bringing in the Zenergy corporate yoga
program seemed a natural fit. “The yoga
classes also provide a way for people to inter-
actand foster friendships with colleagues they
might not have connected with otherwise,”
says Natalie Violi, director of corporate com-
munications at Henkel. “We’re seeing people
in different functions and varied levels of the
organization take the classes, with a good mix
of both men and women.”

Henkel also offers hip-hop dance ytness
classes weekly and chair massages. “Henkel
embraces employee wellness programs
because they provide ongoing beneyts from
an employee and employer standpoint,” says
Nicole Nelson, human resources recruiting
manager. “These programs continue to
strengthen employee morale and help bring
balance to everyday work life.” H



